
 
 
 

Asia’s Leading OTT Video Service 
 

Management Presentation 



 An Expanding Global Service 

 Focus on Content with appeal to Asian 
Audience 

 Experienced management team with track 
record in building successful media 
businesses to scale from ground zero 

 

Acquired                  , a Silicon Valley 
based leading OTT service for emerging 
markets in May 2015  

 
 Rapidly rolled out in 15 markets 

within 18 months of launch 

Further expanding 
footprint &  
in-market  penetration 

Leading media player  
in Asia with Pay TV, 
Free TV and OTT 
businesses 

10M+ paying subs in 

24 countries 

The Leading OTT Player in Asia and MEA 
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Content 

Technologies  
(for varying bandwidth 

conditions) 

Pricing & Monetization  

Our Propositions 

 Best of Asia content, such as leading Korean and Japanese programs, Indian content 
(available in 13+ languages), as well as supplementary regional content  

 Viu original including short form videos, original Chinese productions, and 
investments into regional/Korean productions  

 Fast track localization with 4 hours turnaround, setting a new market benchmark  

 Best of breed, feature rich, multiscreen app for developed markets  
 Patented adaptive streaming technology ensures seamless delivery  
 Download-to-view adds flexibility for offline viewing 
 Browser based product for emerging mobile markets to capture largest viewer base 

 Freemium model to immediately monetize the growing digital ad spend, in addition 
to subscription tier billing partnerships with Telcos 

 Sachet pricing to accommodate prevalent pre-paid market behavior (monthly, weekly, 
daily plans) 

 Download-to-view to alleviate data charges for consumers 

Locally Relevant Content 

Locally Relevant 
Technologies  
to meet varying 
bandwidth conditions  

Locally Relevant Pricing & 
Focus on Monetization 

Viu is a Market Relevant Solution 
Capturing the Opportunity of Growing OTT Video Consumption  
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In Depth 
 Meta Tagging of Content  Download & Streaming 

Subtitling in local language  

Editorial Layer on Content 

Locally Relevant Product 
Local Sub-titling, Magic Moments, Download to View Features Drive Engagement 
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Locally Relevant Video Delivery 
Network Optimized Video Delivery Drives User Acquisition and Retention 

Patented Adaptive Streaming 
Technology 

Multi Screen Synchronization  

 
Seamless Transition on Multiple 

Platforms and Devices –  
View Content Anywhere Anytime 

 

“Better than Pirated Site” 
Experience 

Seamless Streaming  
for 

Regions with  
Low Bandwidth 

Superior Quality Content with 
Download-to-Stream Capability 

Available 
5 



 
  

 

Monetization through Dual Revenue Model 

 70% repeat advertising from premium advertisers 
 

 Attracted many first time online advertisers 
 
 
 
 
 
 
 
 
 
 

 
 

Subscription Tier   
US$1.99-US4.99/Mth 

* for Singapore and Hong Kong; according to Double Click for Publishers (DFP) from Google 

 Efficient billing and payment collection by the telcos 
 Joint marketing to promote brands, and bundled packages to 

drive data and content offerings 
 Effective customer segmentation with prepaid and postpaid 

products and services 

Subscription Tier Offers: 
• Unlimited download 
• HD Quality 
• No mid-program ads 

Ad-Supported Tier  
to Capture Growing Demand for Video Ads 
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• Original productions with unique elements targeting 
both local and regional audiences 

• e.g. “Margret & David - Green Bean” for Chinese in SEA, 
“What the duck”, “PillA”  for India and markets like 
Singapore, Malaysia etc. 

• Complement and strengthen premium content 
proposition beyond Asian drama & variety 
shows, local content from Indonesia, 
Philippines, Thailand 

Local Content 

• Increasingly popular and gaining 
attention from online/mobile users in 
SEA 

• Achieve similar rating as Korean 
dramas at IMDB 

Mainland Chinese 
Drama 

• Unique  “big screen”  
proposition with Cast to TV, Set 
Top Box rights 

• Enhance monetization 
opportunities 

Premium  
Chinese & Korean Movies 

• Content that’s well 
travelled across all 
markets - traffic drivers 

• Output deal with key 
Korean broadcasters  

The Best and Most Current 

Korean & Japanese Drama and 
Variety shows 

Indian Indonesian Hong Kong 

Expanding Content Portfolio 
with Differentiated Content Offerings 

… and more 

Empresses in the Palace (2011) Nirvana in Fire (2015) Eternal Love (2017) 

Original 
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Three Complementary Products to Broaden Market Reach 

 Premium pan-Asian and local content 

 Dual Revenue model: Advertising & subscription 

Premium Long Form OTT Video 

 Browser based product for prepaid markets 

 Multiple patents in video streaming 

Short Form OTT Video 

Premium OTT Music 

 Local and regional music library, focused on K-pop 

 Recently expanded into Vietnam 

 Our OTT services are now available in 24 markets;  
 Viu rapidly rolled out in 15 markets within 18 months of launch 

 

UAE |  Oman  |  Bahrain  
|  Kuwait  |  Qatar  |  

Jordan  |  Egypt  |  Saudi 
Arabia 

South Africa  |  Nigeria   
Kenya  |  Tunisia 

Hong Kong  |  Singapore  |  
Malaysia  |  Philippines  |  
Indonesia  |  Myanmar  |  

Thailand  |  Vietnam  

India  |  
Bangladesh    

Nepal  |  Sri Lanka  
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Complete & Most Current Korean Drama Collection 

Comprehensive Regional Content  

 Access to 18M minutes of video from Korea, Japan, China, India, Southeast 

Asia etc, available in 40 languages  

 Includes 10,000 hours of Korean dramas & variety annually 

 Subtitling available as fast as 4 hours after Korea telecast, setting a new 

industry standard 

 Destination of Top-Rated of Korean dramas 

 

Descendant of  
the Sun 

Goblin W 

Winning Industry Recognition 
and Awards 

Best Mobile Apps 

Best OTT Video Service 

       

          

While you were 
sleeping 

Black Hospital Ship 
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Expanding Content Portfolio 
To become the Destination of Premium Asian Movies 

Recently launched premium Asian Movies  on VIU  in Singapore, Malaysia, Indonesia, Philippines & Thailand * 
 One of the largest Asian movie collection among OTT platforms 

 Premium movie titles from Korea, China, Hong Kong, Taiwan, etc. at any point of time 

 Blockbusters from renowned film makers in Korea including CJ E&M, Showbox, NEW;  

      as well as movies by major Chinese movie production house Huayi Brothers, Edko Films, etc. 

Train to Busan 
Highest grossing Korean 
film in S.E.A 
 

Battleship Island  
Star-studded cast: Song 
Joong Ki & So Ji Sub  

Office 
directed by Johnnie To and 
starring Chow Yun-fat, 
Sylvia Chang, Eason Chan 

Women who flirt 
romantic comedy directed by 
Pang Ho-cheung and starring 
Zhou Xun,, Huang Xiaoming 

* Launch date in Thailand to be confirmed 
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Viu Original - Self Produced Content Differentiates Service 
Viu Original such as variety shows, drama and entertainment news gaining  popularity with local audiences 
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High Reach to Target Audience on Social Media Across Asia 
with Exclusive O2O Experience for Fans 

Viu - Exclusive Red Carpet & Viu Award 

At KBS Drama Awards Show in Seoul  (Dec 31, 2016) 

 The 1st Viu Asia’s Best Couple Award (Song Joong-ki &  
Song Hye Kyo) via polling among viu users across Asia 

12 



Active Social Media Engagement to Acquire Users  
97 Million+ monthly reach on Viu Facebook. 

 Influential platform  & KOL to promote new content genre i.e. Viu Original and Premium Movies 

 High receptiveness with engaging social media content  - video posts and Facebook Live. 

 Rating of Viu at App Store and Google Play maintain at                             or above – over 70%   
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Note: figures cover freemium product Viu only. 

Acc. Video Views 
(Million) 

Acc. Video Min 
(Billion) 

237M 

12Bn mins  
886M VVs 

386M 

117 M 

595M 

Content consumption 

1.3 to 1.8 hours  
per day per user for 6 markets*  

* Across Viu users in Hong Kong, Singapore, Malaysia, Indonesia, Philippines, Thailand  

Over 12 Million  
Monthly Active Users 

18.6M+ Downloads 

User on average consume 

14.7+ videos/wk 

886M+ Video views 
2.3x compared to 2016 Dec 

12Bn+ Video mins 

Captivating Viewers Across the Region 
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(16) 

2016 H1’17 2015 

(30) (7) 

(US$ million) OTT EBITDA 

2016 H1’17 2015 

(US$ million) OTT Revenue  

40 

+ 24% yoy 
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Continued to invest in content, branding 
and new market launches 

Controlled EBITDA loss to US$16 million 
in H1’17 

Expanded presence to 24 markets across SE Asia, 
India, Middle East and parts of Africa 

Viu attracted over 12 million monthly active users in 
H1’17 with high level of engagement 

Subscription revenues comprise 78% in H1’17 with 
the remaining from advertising 

+ 27% yoy 

55 

75 

43 

Expanding Regional Presence and Scale 
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Subscription

Advertising

37

18

56

19

34
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Sheet1

				2015		2016		H1'17						H1'16		H2'16		H1'17		HKD

		Subscription		37		56		34		-8%

		Advertising		18		19		9		-50%

				55		75		43		-22%				- 0		- 0		- 0

																				USD

														- 0		- 0		- 0				7.8

								-50%
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Disclaimer 
 
The information contained in this presentation has been prepared solely for the purpose of providing general information about some of the 
businesses, operations, and activities of the Viu OTT services provided by subsidiaries of Viu OTT (Cayman Islands) Holdings Limited (the 
“Company”). By attending a meeting where the presentation is made, or by reading this document, you agree to the following limitations and 
notifications. 
  
This presentation is being provided to you solely for your information, may not be distributed to the press or any other person, and may not be 
reproduced in any form, in whole or in part, without the prior written consent of the Company. 
  
The information is supplied in summary form and is therefore not necessarily complete. Also, it is not intended that it be relied upon as advice to 
investors or potential investors, who should consider seeking independent professional advice depending upon their specific investment objectives, 
financial situation or particular needs. The material contained in this presentation is provided for a general, indicative purpose only. It may include 
information derived from publicly available sources that have not been independently verified and is subject to change without notice. Neither the 
Company, nor an affiliate thereof or any other party is under any obligation to update or keep current the information contained herein. No 
representation or warranty, expressed or implied, is made or given as to the accuracy, completeness, reliability or fairness of the information or 
opinions contained in this presentation, and any reliance you place on such information or opinions will be at your sole risk. The Company accepts 
no liability, obligation or responsibility whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise 
arising in connection therewith. 
  
This presentation may contain forward-looking statements which do not relate strictly to historical or current facts and may include words such as 
“anticipate”, “believe”, “intend”, “plan”, “expect” or similar words. There is no assurance that any indicated result will be realized. The Company 
disclaims any intention or obligation to update forward looking statements. 
  
All material provided in this presentation is for general information only and is not intended to constitute an offer or solicitation with respect to any 
securities issued by the Company or any of its associated companies or an inducement to enter into investment activity in any jurisdiction. Neither 
this presentation, nor any part thereof, nor the fact of its use, should form the basis of, or be relied on in connection with, any contract or 
commitment or investment decision whatsoever. 
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